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Factors Influencing Marketability
Introduction
Marketability is the extent to which property is converted into cash at a low cost and within a short time. Marketability also entails determining if a product will be appealing to its buyers and sell within a specific price range to ensure profit generation. Before the developers of a product make any attempt of marketing a product, they should first do a market evaluation, which is essential in helping them determine if their products are marketable both currently and in the future (Internal Revenue Service, 2009). Various factors influence the marketability of a business enterprise, and these include the attractiveness of the subject industry, financial condition, dividend-paying ability and history, book-to-market value ratios, the attractiveness of the subject business, management, and earnings levels. 
The attractiveness of the Subject Industry
Notably, the economic conditions within which a business entity is established are critical in determining the marketability of such an enterprise. The economic conditions at both local and international levels may affect business marketability either positively or negatively. Such economic conditions include the exchange rate and the level of inflation (Pearson, 2019). Additionally, the current, as well as the long-term future of the subject industry and the competitiveness of the business entity in the industry have a significant impact on the valuation of the specific entity. 
Financial Condition
In order to determine the marketability of a business, there is a need to determine finances like operating rations, including inventory turnover, payables turnover, and total asset turnover, and working capital, and establish a relationship by comparing with other similar businesses (Internal Revenue Service, 2009). Essentially, this helps in determining how the entity is structured, which is crucial in the valuation process.   
Dividend-Paying Ability and History
Determining the ability of a business entity to pay dividends to its shareholders is also important in determining the marketability of the business. Notably, a business that pays dividends to its shareholders is perceived to be marketable. However, although a business may not be paying dividends currently, other factors can be used to evaluate its ability to pay dividends. Such factors include increased employee bonuses and excess liquidity.
Book to Market Value Ratios
The marketability of the shares of a business, the number of shares controlled by shareholders, and the relationship that shareholders have on the amount of shares undervaluation have a significant impact on the overall business value. For example, shares that are closely and significantly held by shareholders are less marketable and attractive compared to the shares traded to the public.
The attractiveness of the Subject Business
The marketability and valuation of a business entity are also determined by the degree to which the business aspect of the established entity is attractive. For example, a highly attractive business entity implies that it has the potential of generating consistent and high cash flows in the future, and therefore this makes the business highly valuable and places it in a better position to attract potential investors. Potential investors can contribute a significant amount of money to the business to ensure that it is profitable and thus increase the market valuation of the business. 
Management
The effectiveness of the management of the established business entity is also a major determinant of the entity's valuation. For example, an effectively managed business has low chances of misappropriation of funds, and therefore financial resources are used prudently towards the success of the business, and this is fundamental in improving the valuation of the business (Internal Revenue Service, 2009). Investors are largely concerned with the management of a business because they believe that effective management will safeguard their interests and work towards maximizing shareholder value. 
Earning Levels
A business value to any potential investor is the stream of cash flows the investor anticipates receiving from the business. While determining the valuation of a business, the history of the business is reviewed in order to determine the possibility of understatement or overstatement of earnings (Internal Revenue Service, 2009). However, more emphasis is put on the current earning levels of the business. 
Conclusion
Marketability is an essential element in the life of any business. Notably, through marketing, potential customers become aware of the business and the value it creates for them. Effective marketability also creates a business brand able to attract potential investors. Therefore, it is crucial for marketers and business owners to pay close attention to the aforementioned factors that influence the marketability of a business.    
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